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 Introduction

     Development has been at the center of human society for at least 5 decades. The world today looks quite different from what it was like in the 1940s. In those early days, development was considered largely synonymous with industrialization: “development was about using the state to spearhead the process of modernizing the society and raising its incomes.” (Rapley, 2007:2) Since then, left and right schools have competed to represent and lead development practices: early post-war development thinking was preoccupied by Keynesian economics and later structuralist economics, which assign the state a leading role in economic development; neoclassical theory resurged in the 1980s, representing the triumph of right-wing market liberalism. The 1990s witnessed the emergence of post-development thoughts nourished by anti-globalization movements that questioned the whole concept of development itself. Today, development is still relevant and significant, as captured by catchy-phrases such as “human development” and “sustainable development”. Today’s development thoughts are more concerned with flexibility and adaptability: approach to development is designed to become pro-people and pro-poor; traditionally conflicting leftist, right, and post-development campaigners start to transcend those programmatic paradigm “wars” to better the existing global system in joint efforts. Claims to smash capitalism or reject development are unrealistic, while attempts to unleashing free market forces without checks and balances are over optimistic and dangerous. I argue here that we need a new development consensus with which different actors--- be it state, multinational corporations, or civil society can commonly identify: each player’s interest will be represented with fairness-based focuses, each player will also be assigned clear responsibilities and tasks. This paper explores one facet of development--- the international trading regime, and intends to propose incorporating the concept of fair trade into the current trading regime so as to advance and improve sustainable development. 

      The reason why I choose fair trade as my focal point is that its evolution history reveals a de-radicalization route in which early fair trade movements before the 1980s were initially organized to challenge free market and capitalism but later came to acknowledge the importance of global market. Changes in fairtrade regime signify trends in development theories and practices at different stages. Interestingly, the fairtrade regime has been designed to be pro-people and pro-poor since the beginning, which well captures the dynamics of sustainable development.  In the first section, I define the two key concepts--- fair trade and sustainable development, and explore the importance of making trading regime more sustainable. Second, I briefly introduce the world’s leading fair trade organizations, with an emphasis on the WFTO. Third, the paper explains the contributions of fair trade to sustainable development. Fourth, an actor-based approach to integrate fair trade into today’s mainstream trading regime will be presented: analyses on engaging the WFTO with the WTO, specific national governments, global civil society, as well as multinational corporations will be unfolded in detail toward a common end of sustainable development.

Linking Fair Trade to Sustainability: Fair Trade is Necessary

      Fair trade movements have come a long way:  it started in the late 1950s when Oxfam UK started to sell crafts made by Chinese refugees in Oxfam shops and the first formal fair trade shop began its operation in the U.S. in 1958. (EFTA, 2006: 1) FairTrade products have extended from artisan handicrafts at the beginning to agricultural products now. In the early days, consumers in developed countries concerned with ethical trade, marginalized artisans or craftsmen in developing countries, and several European religious groups were the primary practitioners of fair trade. Borrowing insights from radical dependency theories, early authors on fair trade worked on building an alternative trading approach to the unequal trading system featured by unfavorable and deteriorating terms of trade on the part of agriculture-exporting developing nations. Michael Brown (1993) summarizes early fair trade as operating “both in and against market” (1993:156). Paullin Tiffen(2005) refers to early fair trade as an anti-capitalist concept.  As it became institutionalized and diversified, fair trade “underwent a substantial de-radicalization, in a conscious strategy to increase volumes of fair trade sales through mainstream retail venues and under existing commercial brands” (Jaffee. 2011: 87) Nowadays, a definition of fair trade agreed by four major fair trade organizations grouped under the acronym FINE is widely accepted: 

 "Fair Trade is a trading partnership, based on dialogue, transparency and respect, that seeks greater equity in international trade. It contributes to sustainable development by offering better trading conditions to, and securing the rights of, marginalized producers and workers - especially in the South. Fair Trade organizations (backed by consumers) are engaged actively in supporting producers, awareness raising and in campaigning for changes in the rules and practice of conventional international trade. The essence of Fair Trade is: deliberately working with marginalized producers and workers in order to help them move from a position of vulnerability to security and economic self-sufficiency;  to empower producers and workers as stakeholders in their own organizations; actively to play a wider role into the global arena to achieve greater equity in international trade." (FINE 2001)

    The concept of sustainable development was developed in the 1980s. Under the UN structure, the notion of sustainable development was defined and introduced by the Brudtland Commission in 1987: “Sustainable development is development that meets the needs of the present without compromising the ability of future generations to meet their own needs.” (Jolly, Emmerij, Ghai, and Lapeyre. 2004: 257) Cavanagh and Mander (2004) describe sustainable development as “the long-term well-being of people, community, and nature, equitable distribution of power among all the stakeholders in the society, and sufficient self-reliance of a society in meeting basic needs …to assure the livelihoods, civil liberties, and sense of meaning and identity of each of its members” (2004: 78). They further identify 10 core principles for sustainable societies
. The United Nations has been the main international organization that promotes sustainable development at a global level: after the 1987 Brudtland Commission, it organized the United Nations Conference on Environment and Development (UNCED) in Rio de Janerio, Brazil, June 1992 and designed Agenda 21 as a comprehensive plan of sustainable development; the Johannesburg Plan of Implementation (1994), the eight Millennium Development Goals (MDGs 2000), the Barbados Program of Action for Sustainable Development(2004), and the Mauritius program of Small Island Developing States (2005) were subsequently created to supplement sustainable development thinking at the UN. Sustainability is thus broadly defined as a systems approach to growth and development and to manage natural, produced, and social capital for the welfare of their own and future generations. The United Nations 2005 World Summit Outcome Document refers to the "interdependent and mutually reinforcing pillars" of sustainable development as economic development, social development, and environmental protection (WHO 2005). More recently, cultural diversity has been added to be a fourth pillar through the efforts of the European Union, and many indigenous civil groups. 

     Theoretically speaking, the concept of fair trade is deeply embedded in the definition of sustainable development: the ultimate goal of fair trade is to achieve greater equity in international trade, which coincides with the basic claim of sustainable development of equitable distribution.  More importantly, there is an urgent need for reforming the current international trade regime to be more sustainable and fair. Joseph Stiglitz(2006) argues that the current global trade regime is unfair: a trade liberalization agenda is focused on manufacturing, high-skill services, capital flows, and intellectual property mainly voice for rich countries and rich people, the benefits of trade liberalization are in the hands of few corporate interests in the developed countries, the WTO’s secret, high-pressure negotiation is non-democratic, the enforcement of trade agreements is asymmetric in favor of developed countries(2006:61-102) …  Moreover, there has been a list of charges leveled against the WTO in particular as the representing organization: first, the WTO system prevents governments from protecting the interests of working people displaced by import competition; second, the WTO system favors open markets over environmental protection, labor standards, and human rights; third, the WTO system tramples upon its members’ sovereignty; fourth, the WTO is undemocratic in its control over national trade policies; fifth, the WTO system of internal governance tends to concentrate power among a small group of developed countries, to the detriment of less developed country interests. (Jones,2004:28) The international trade regime should be reformed to become pro-poor and pro-development, and ultimately more sustainable.  The goal of these reforms should be to ensure that international trade becomes a positive-sum game: trade liberalization is essentially good because it leads to more trade and growth. The emphasis, nevertheless, should be put on making sure that the benefits of trade are widely distributed and shared.  Responding to these criticisms, I conceive that it is crucial for the current trade system to emphasize fair trade practices so as to facilitate sustainability. 

Key Organizations of Fair Trade Regime

Fairtrade Labeling Organizations International (FLO)

    FLO is a global organization working to secure a better deal for farmers and workers. Operating in Bonn, Germany, FLO consists of 25 national and regional fair trade organizations. It “sets international Fairtrade standards, organizes support for producers around the world, develops global Fairtrade strategy, and promotes trade justice internationally. FLO’s mission is to connect disadvantaged producers and consumers, promote fairer trading conditions and empower producers to combat poverty, strengthen their position and take more control over their lives. FLO attempts to build a world in which all producers can enjoy secure and sustainable livelihoods, fulfill their potential and decide on their future.”(FLO,2011:2) In order for more people to benefit from fair trade, FLO at present well recognizes the need to establish a unified global system: it now works to “strengthen, broaden, and deepen fairtrade markets through fostering producer capacity, building new financial models, and streamlining fairtrade certification and standards” (ibid, p.18). 

     FLO has in recent years established a comprehensive system of fairtrade standards, including standards for small producer organizations, hired labor, contract production, and trade, as well as product standards for small producer organizations and hired labor. On the other hand, FLO’s certification system—FairTrade Mark was created in 2002 and has now been available for thousands of products in around50 countries: it certifies products that meet the social, economic and environmental standards set by Fairtrade. “FLO standards are tailored for each product, but always based on the same general criteria, which draw on the core labor standards of the International Labor Organization (ILO) and also include guidelines on fair prices/ wages and additional obligations for the payment of premiums which are allocated to community development projects.” (McDowall, Humphreys, & Conlon, 2011: 145) 

World Fair Trade Organization (WFTO, former IFAT)

    Established in October 2008, the World Fair Trade Organization (WFTO) is the global representative body of over 450 members committed to 100% Fair Trade. It operates in 75 countries across 5 regions: Africa, Asia, Europe, Latin America, and North American and the Pacific Rim, with elected global and regional boards, to create market access through policy, advocacy, campaigning, marketing and monitoring. It is the only global network whose members represent the Fair Trade chain from production to sale. The goal of the WFTO is to enable small producers to improve their livelihoods and communities through sustainable Fair Trade.(WFTO 2011 a) The WFTO has a structure consisting of its Members, the Board of Directors, the WFTO Global Office, and the WFTO Regional Offices. The highest decision-making body in the WFTO is the Annual General Meeting. All registered members have equal voting rights.  The WFTO’s governance structure is decentralized: it gives an equitable voice for the organization’s five regions and its members, which increases the democratic nature of the organization. As a civil society organization itself, the WFTO has made robust arrangements for democratic accountability: its internal accountability lies in its governance structure, also in its focus on the marginalized fair trade producers and workers in the global south; its external accountability on the other hand, has to do with its transparent monitoring and certification system that requires third-party verification of its members’ production methods and uses an integrated supply chain approach to fair trade. 

      Compared with FLO fairtrade standards, WFTO’s 10 fair trade principles are less technical but more comprehensive: different types of fairtrade stakeholders (economically disadvantaged producers, children and women, fairtrade contract workers…) are all given attention; transparency and accountability of the organization are emphasized; environmental sustainability is also well spelled.(see WFTO 2011 b for details) WFTO has a logo (established in 2004) that brands fair trade organizations that commit to 100% fair trade: it sets them apart from commercial as well as other Fair Trade businesses, and provides a clear signal to retailers, partners, governments and donors that their core activity is Fair Trade. As fairtrade becomes more institutionalized throughout the years, the WFTO is developing a third party monitoring and certification system that is called Sustainable Fair Trade Management System(SFTMS): it responds not only to the certification needs of WFTO members, but also to “demands from small and medium-sized fair trade organizations, civil society associations, consumers, and regulators for a voluntary global fair trade standard” (Scholte ed. 2011: 296). The SFTMS “uses an integrated supply chain approach to fair trade which certifies that practices across the production process adhere to fair trade principles” (ibid, Pp. 296)

Contributions of Fair Trade to Sustainable Development

     The Fair Trade movement today is a global movement. Over a million small-scale producers and workers are organized in as many as 3,000 grassroots organizations and their umbrella structures in over 50 countries in the South. Their products are sold in thousands of World-shops or Fair Trade shops, supermarkets and many other sales points in the North and, increasingly, in sales outlets in the Southern hemisphere. (EFTA 2006:1) Data from FLO reveals that worldwide retail sales of Fairtrade products has reached a total of € 3 4 billion in 2009, with US and UK for more than half of worldwide Fair Trade sales together.(Boonman,Huisman,& Fedorovtsjev, Sarrucco,2011:23). More importantly, global fair trade network, represented by the WFTO has gained substantial political support. For instance, the EU Parliament explicitly supports fair trade policies and practices: The European Union Institutions recognize Fair Trade as a useful tool for sustainable development and poverty alleviation; The European Commission, which is at the core of the EU decision-making process, has recently recognized the work done by the Fair Trade movement in setting up robust and credible certification and accreditation Fair Trade systems. The EU has also supported financially a number of Fair Trade projects. (FTAO, 2011)

         Fair trade has grown in size and influence and its achievements have far-reaching impacts on making societies sustainable. In the first place, fair trade movements empower vulnerable groups in the Global South such as small-sized producers, unorganized workers in informal sectors, women, and children. Giving priority and voice to these economically disadvantaged people, the fair trade regime is able to bring some sort of a “new democracy”, which is at the core of sustainable development. Stiglitz (2006) approaches the issue of democracy by saying that “the most important changes required to make globalization work are reforms to reduce the democratic deficit.”(Stiglitz,2006:281) “New democracy” means “creating governance systems that give a vote to those who will bear the costs when decisions are being made….., limiting the rights and powers of absentee owners and ensuring that those who hold decision-making power are liable for the harms their acts bring to others”(Cavanagh and Mander,2004:80). Fairtrade is an effective tool to advance this new democracy, as reflected in WFTO’s structure for instance: regional offices on a micro level organize marginalized producers and workers into the fairtrade network under WFTO’s monitoring and certifying guidelines. WFTO Asia, for example, hires full-time professional staff to “take charge of the membership work area that includes expansion and improved delivery of services to regional members.” (WFTO,2010: 14) It also consistently provide trade assistance to members in order to gain market access for their fairtrade products: with WFTO Asia’s aid, some regional members have established trading cooperation with some large companies, such as the Hongkong-based Chopsticks Food Company and the Seoul-based The Beautiful Store. (Ibid, pp. 13) Furthermore, WFTO Asia has reached out for a wide range of stakeholders by applying for membership to Rural Development Working Group (RDWG), a coalition of civil society organizations working with the rural communities of grassroots farmers, fishers, indigenous peoples, operating in the Asia region.

      In the second place, fair trade adds to sustainable development by promoting an economic structure designed to move economic and political power downward to people and local communities. Under WFTO’s monitoring system, southern fair trade suppliers are asked to ensure that a pre-payment from Northern buyers is passed on to the producers or farmers who make or grow their Fair Trade products, at a fair price determined by provision of socially acceptable remuneration in the local context. (WFTO 2011 b) The WFTO develops the skills and capabilities of its own employees or members. Organizations working directly with small producers develop specific activities to help these producers improve their management skills, production capabilities and access to markets - local /regional /international Fair Trade and mainstream as appropriate.

      In the third place, fair trade also demonstrates some core values inherent in sustainable development, including common heritage, diversity, livelihood, food security, and equity. Minka FairTrade, a WFTO-certified Peruvian organization, has since 1976 worked to promote the sustainable development of producer organizations while affirming cultural identity and preserving the natural environment in Peru, and specifically to intermediate the distribution of products and services for high Andean Native producers under fair trade standards and cushion the negative effects of the conventional market. (Minka,2011) Minka has represented camelidaes producers who are also alpaca breeders in regional and global markets: alpaca is a rare specie in an accelerated process of extinction and 95% of the world’s alpacas live in the Peru Andes. The majority of the indigenous population from the rural areas of the Andes are experts in the manual transformation of the fiber of camelidaes from alpacas. They are inheritors of the millenarian technologies of spinning and knitting. But they were poor and unemployed until Minka came into the place to organize and educate those producers and raise awareness of this issue in the Global North through advocacy campaigns and participation at WFTO’s fairtrade market. In this way, Minka is helping to protect the diversity of the alpaca herds as well as improve livelihood of Peruvian indigenous populations in the Andes. 

Future of Fair Trade: Engaging With Multiple Global Actors

      Making trade fair is a necessary step in reforming the current international trade regime. Fair trade can undoubtedly facilitate sustainable development in many ways. Nevertheless, I argue here that fairtrade is insufficient to change the undesirable reality of global trade: first, WFTO, as the leading global fairtrade organization, has been criticized for lacking democratic accountability; second and more importantly, fairtrade sales only constitute a small portion of the world’s trade flows. Thus, it is important that the WFTO cooperates with the civil society, the WTO, and multinational corporations so as to make fairtrade a more promising scheme with considerable scale and influence. 

WFTO and Civil Society Organizations (CSOs)

     According to Scholte(2011:300-301), the WFTO has not overcome the accountability problems of global governance by itself. First, the WFTO has not given full attention to other civil society organizations and the general public from the perspective that they haven’t public key governance documents such as its constitution or bylaws. Second, the WFTO has lacked a regular and institutionalized process for consulting non-member stakeholders such as consumer associations. Third, the WFTO has no formal arrangements such as an ombudsperson through which parties outside the WFTO can bring complaints to the organization and obtain redress for any harms suffered. In summary, provisions for transparency, consultation, evaluation, and correction in respect of outside stakeholders are generally weak. Also, as McDowall, Humphreys, & Conlon(2011) put, WFTO standards are sometimes outdated with regard to the new relations of production that have emerged recently because they don’t explicitly distinguish between fairtrade enterprise workers and individual producers. This setback is worsened by the fact that “two new groups of actors--- mainstream Northern retailers and Southern fairtrade enterprises have arisen in fair trade.”(McDowall, Humphreys, & Conlon, 2011:143): workers in these enterprises have become new stakeholders of fairtrade but the majority of them are poorly represented because fairtrade-related sectors are mostly informal and usually hire temporary and home workers.  Failures to unpack differences between employer-worker relationship and buyer-producer relationship can make confusions to what is fair for different types of economic actors. 
     These weaknesses have opened room for WFTO’s engagement with various CSOs. The types of civil society organizations that interact regularly with the WFTO include fair trade organizations such as producer groups, retailer associations, and other sectors of civil society such as consumer organizations, environmental groups, business forums, and trade unions.  These organizations have participated in WFTO’s operations since its creation.

     First, pressure from civil society, including member fair trade organizations and transnational consumer associations, played a direct role in the transformation of International Fair Trade Association (IFTA) into the more accountable WFTO, thereby strengthening the global governance of fair trade. (Scholte,2011:290) Since the International Fair Trade Association (IFAT) was established in 1989, there has been an increasing focus on Fair Trade and other sustainable business practices in the media, in boardrooms and by consumers. However, the increased attention was accompanied by more scrutiny: the organization faced challenges of developing a credible, third-party certified label, strengthening IFAT’s membership and monitoring systems, delegating significant responsibility for both membership and monitoring to the regions and broadening its governance structure.(IFTO, 2007:5)These challenges came from related- CSOs’ demands for enhanced fair trade governance:  fair trade movements have grown from a marginalized scheme to an appealing topic for trade justice reform, thus requiring a more formal and transparent governance structure. As a result, the WFTO was established in 2008 to represent a stronger brand for fair trade, the breadth and impact of global free trade network, and a stronger voice for its members. Based on criteria developed by the International Social and Environmental Accreditation and Labeling Alliance (ISEAL), the WFTO adopted an efficient integrated system of membership, monitoring, and labeling: Sustainable Fair Trade Management System (SFTMS). The system represents a lean, process and performance oriented standard, customized to the needs of small and medium sized organizations as well as the certification needs of WFTO members. (WFTO, 2010:4) Additionally, following through on the 2006 agreement with the Fair-trade Labeling Organizations (FLO) International, the WFTO correspondingly developed a Charter of Fair Trade Principles (WFTO 2011 b) in order to further clarify and consolidate the fair trade movement and its aims. 

     Moreover, external pressure from other citizen action groups, specifically consumer organizations, has prompted the WFTO to increase its outreach activities with wider society somewhat.(Scholte,2011:291) In response to appeals of the global consumer organization-- Consumers International arising from fair trade consumers’ growing confusions regarding numerous fair trade labeling and certification schemes, the WFTO (the IFTA before 2008) and the FLO have jointly promoted greater recognition for SFTMS as a standard certification mechanism for fair trade organizations, as opposed to the lengthy and technical ISO standardization just for fair trade products. At the same time, the ISO Consumer Policy Committee (COPOLCO) passed a resolution in May 2007 to include members of IFTA (later WFTO) in a joint ethical trade fact-finding process. (FTAO 2010) Today, the need to protect consumers against misleading ethical and launch a dialogue among interested stakeholders on transparency, accessibility, and participation has been well recognized by the WFTO. The global association for social and environmental standards (ISEAL) has also consulted the WFTO to take environmental sustainability into its policy-making and operation process. As a result, the WFTO has developed its 10th principle of fair trade as “ Respect For Environment”, urging buyers and importers from the global north to give priority to buying products made from raw materials that originate from sustainably managed sources, and have the least overall impact on the environment. (WFTO,2011 b)

     Furthermore, technically speaking, the WFTO should accelerate developing its specific standards on fairtrade workers, considering the fact that this economic group has been increasingly growing in the fairtrade regime. In this sense, there is an existing model to borrow from: the Tabeisa Registered Enterprise Framework. Established in 1994, “Tabeisa helps to develop capacity within poor communities to engage in commercial activity.” (McDowall, Humphreys, & Conlon,2011:149) Concentrating on Southern fairtrade enterprises, Tabeisa adopts a fairtrade code that connects Northern retailers, Southern enterprises, formal employees, and flexible workers in multiple pathways, which designate different fairtrade standards to different economic actors. Pathway 1 assigns responsibilities of poverty alleviation, fair price making, and payments of deposit to northern buyer-southern enterprise interactions, while these southern micro enterprises are responsible for improving workers’ employment quality.  Downward, a pro-poor working relationship between suppliers and their workers is emphasized: both flexible and formal labor should work in a fair employment environment of fair wages, health and safety, maximum working hours, non-discrimination, and collective bargaining freedom.

     Overall, the WFTO is itself an accountability mechanism, inasmuch as monitoring and evaluation to ensure compliance with fair trade principles form two of its principal tasks. Other CSOs’ (other fair trade organizations like FLO, and civil society groups in other sectors like Consumer International) engagement with the WFTO has enhanced its accountability as a planet-spanning organization: internally, various CSOs have helped the WFTO reform its governance structure, especially its external verification system; externally, they have participated to solve WFTO’s outreaching problem, due to their accessibility to certain social groups and their expertise in special areas.

WFTO and WTO

     Let’s start with a metaphor: gains from trade can be called a pie for a society. An efficient society has bigger pie; an equitable society divides the pie fairly. To make the pie bigger and to distribute the pie more equally are not mutually exclusive: free trade is fair trade when it is truly free.(Zetland,2005) Any strategy to engage the WTO- an institution that promotes free trade, with the WFTO- an organization that premises fair trade, in my opinion, should recognize that these two forms of trade could be complementary.  It is the way how free trade is managed, rather than free trade itself that hurts marginalized producers in poor nations: free trade is designed to benefit multi-national enterprises and farmers/ producers in rich western democracies because they possess more political power and legal leverages. These two types of actors compete for market power with marginalized farmers, craftsmen, artisans, and manufacturers in Mexico, in India, and in South Africa, and too often they won: multinationals are so powerful and profit-oriented that they monopolize the international markets for certain goods; producers in America, in the E.U., and in Canada are backed up by their industry associations and indirectly by their national governments. Solutions to these asymmetries and unfairness lie at community, national, and international levels. The WTO and the WFTO alone are not sufficient to combat the problems but jointly they can help bridge marginalized producers with those “winners” from international trade, and even shape the agenda of the latter. 

   Undeniably, there is plenty of room for WFTO-WTO engagement. In theory, principles of these two organizations have a lot of commonalities. Besides the usually known principles of non-discrimination offered by the WTO, this multilateral trading system also values “predictability, fair competition, and transparency as its foundational principles”(WTO,2011:28). Gladly, these principles are identical with WFTO’s principles of fair trade such as transparency and accountability, fair trade practices. “Fair trade can be used as a positive trade example that avoids fluctuations of price, price speculations, and takes into account the real costs of production that makes trade sustainable.”(FTAO,2011) Moreover, the ultimate goal of the WFTO is to support sustainable development by fair trade practices. Similarly, the WTO’s founding agreement recognizes sustainable development as a central principle, and it is an objective running through all subjects in current Doha negotiations. In this sense, it is necessary for the WTO to co-operate with the WFTO in order to improve on its accountability to deliver good trade policies to achieve sustainable development.
     Furthermore, the WTO aims at freeing international trade and providing the legal ground rules for international commerce. Particularly, the WTO works to ensure that trade policies are coherent and stable so that individuals, companies, and governments can trade with predictability and certainty. While WFTO’s mission is to enable producers to improve their livelihoods and communities through Fair Trade. Although various free trade organizations have criticized free trade advertized by the WTO is in conflict with fair trade the WFTO encourages: fair traders regard the unfettered market as injurious to their goals. I disagree with this proposition; instead, I hold the view that fair traders and free traders have a surprising amount of common ground: “both camps are concerned with global justice, both are concerned with poverty alleviation and global prosperity.”(Global Envision,2005) Moreover, I deem that the problems with trade liberalization lies within bad management and distortion of free trade: developed countries impose non-tariff barriers (subsidies, quotas, licenses, and so on) on imported goods from 3rd world countries while developing countries lack the political power and economic resources to counter these distortions. As a matter of fact, “a natural benchmark for fair trade should be: all subsidies and trade restrictions are eliminated, and asymmetries in liberalization are reduced substantially.”(Stiglitz,2006:61) Thus, it is beneficial for the WFTO to conform to WTO’s rules governing free trade as to reduce trade barriers set by developed countries, especially in the agricultural sector. More importantly, the WFTO can play the role of supporting the development of national and regional markets. On the other hand, developing countries, after successfully building value-added industries and moving commodity dependency with the advocacy of the WFTO, will be able to augment their bargaining power in the WTO. Concretely, the WFTO can enjoy flexibility in lobbying, consulting with, reviewing, and redressing WTO’s policies if it can establish serious relationship with the WTO, be it formal or informal. In simple words, organized ideas of fair trade can well equip vulnerable developing countries when they negotiate with powerful countries in the WTO system, which will smooth a complete implementation of free trade; free trade also fosters fair trade when discriminative trading barriers set by developed nations are eliminated—namely, free trade is made freer.
     The WFTO will need the WTO to augment its impact on international trade policies. Even though sales of Fairtrade products have been growing dramatically since the 1980s, fair trade still represents a tiny fraction of world trade flows. Recently, agriculture has become the biggest driver of fair trade movement: in 1992, the type of products sold consisted of 80% handicraft and 20% agricultural produce Ten years later, in 2002, this was reversed to a ratio of approximately 26% handicraft to 70% agricultural produce. By 2010, this ratio has most probably tilted even more in favor of agricultural products due to supermarkets and large companies switching to Fairtrade ingredients for their products.(Boonman,Huisman,Fedorovtsjev,and Sarrucco,2011:23) At the same time, the WTO is making efforts to reform trade in agriculture and to make agriculture policies more market-oriented and development-oriented: the Agriculture Agreement aims at urging developed countries to reduce their subsidies and lower their tariffs on agricultural goods while giving developing countries flexibility and preferential treatment to implement this agreement. The WTO has argued for a fairer agriculture agreement under which the developing countries are granted sufficient market access to developed countries.(WTO,2011:23&81) In my opinion, the WFTO should utilize this grand framework of the WTO to promote the objective as to improve small producers’ livelihoods and communities if it attempts at scaling up in size and influence: market access to oversea markets granted by WTO negotiations and agreements is a priori condition for fair trade producers to put their goods on shelves in big supermarkets in developed countries. In this sense, the WFTO needs to educate its members--- be it producers or regional fair trade organizations to comply with the relevant WTO agreements. 

    There are several ways the WTO can help the WFTO to expand its FairTrade sales and its influences: first, it can educate the WFTO members and certified producers to make good use of custom rules and trade practices that represent the majority of international trade flows; second, it can, as an influential trading organization that nowadays prioritizes sustainable development, foster more and more multi-nationals to adopt Corporate Social Responsibility initiatives so as to value long-term economic performances in addition to short-run profits; third, it can mobilize technical experts and transportation companies in order to minimize the shipping costs of FairTrade products. Also, the WTO will need WFTO’s expertise in fair trade business if it is to move forward on the reforms to represent not only the powerful governments and companies, but also the week constituencies: the WFTO has devised a transparent and superior system of monitoring and certifying, known as SFTMS, which the WTO should take into account when it is developing its fair trade codes and rules in the near future. Finally, the WFTO, as a civil society organization, can expose communities and groups at the WTO to fair trade through educational camps, attendance at WTO meetings, review journals, and so on.
WFTO and Business Society

     I propose here that the WFTO reach out to the mainstream business society and establish a cooperative network that integrates multi -nationals, consumers in developed countries, and producers in developing nations. Fair trade is a good thing, but I have doubts how many benefits it can bring to both producers and customers if it is only to be conducted within the WFTO: at the WFTO market, sellers usually request a large quantity of orders, otherwise the buyers have to bear a high price of shipping the goods and the customs
; the transportation is slow, usually taking more than 2 months to arrive at the destination. This proves two points: first, the fair trade market is at least not efficient; second, suppliers in developed countries such as big supermarkets (Target, Publix, Walmart…) and branded multinational enterprises (Starbucks, Dole, Simply Organic…) are middlemen between foreign producers and domestic customers. On top of all the facts, sales of FairTrade products constitute only a small portion of world trade in same products (agricultural goods, artisan products, and etc.). But we need fair trade because it complies with the spirits of sustainable and equitable development. Thus, fair trade needs to engage with the global business society.
      Multinational corporations(MNCs) are the driving force of economic globalization: they “internationalize their activities…. and they are simultaneously engaged in economic production, international trade, and cross-border investment” (Oatley,2005:165). MNCs are powerful actors in the global society: “in just over 30 years, the number of firms engaged in international production has increased about ninefold…. Today,MNCs conduct about one-third of the world’s trade” (ibid,pp.167-168) I focus on the WFTO’s cooperation with MNCs because MNCs play an increasingly important role in global economy, and they have considerable power and stakes in reforming the international trade regime. 

     I argue for such an engagement because there is a well-grounded business initiative: Corporate Social Responsibility(CSR) that can be used as a focal point in WFTO-MNCs cooperation. Originated in the 1950s with an early focus on philanthropy, stockholder relations, and community relations, CSR today has developed into a fine corporate/managerial topic that encompasses various themes such as corporate social responsiveness, corporate social performance, public policy, and business ethics, and is being constantly re-evaluated. CSR concerns the role of businesses in the society. Bryan Husted (2000) argues that CSP is a function of the fit between the nature of the social issue and its corresponding strategies and structures. Schwartz and Carroll (2003) presented a three-domain approach to CSR, which includes economic, legal, and ethical expectations that society has of organizations. 

    As previously stated, Northern mainstream retailers, have in recent years become important players on the demand side of fair trade. As long as there is a need to boost long-term cooperative relationships between these mainstream businesses and Southern suppliers, the WFTO can not only rely exclusively on these retailers’ voluntary ethics, but also a common set of standards for their business practices. In this sense, the CSR initiative proves to be neat guidelines for these Northern retailers: CSR prompts corporations to achieve commercial success in ways that respect ethical values, people, communities, and the environment. Certainly, for firms to adopt CSR-related policies, there have to be sufficient motivations: simply put, “CSR can be sustainable only so long as it continues to add value to corporate success.”(Crane,et, al, 2008:42) In the stakeholder theory as a prominent CSR theory, “the corporation ought to be managed for the benefit of its stakeholders: its customers, suppliers, owners, employees, and local communities, and to maintain the survival of the firm.”(Mele,2008:63) Corporate citizenship, a politicized CSR theory, asserts that “corporations enter the arena of citizenship at the point of government failure to protect citizenship.” (ibid, pp.70) The business case for CSR argues that a company can do well by doing good. Kurucz, et al. (2008) hold the view that “the successful operation of a business are multiple, often non-linear, and inextricably entwined with the needs of a global society.” (2008:105) Thus, a corporation will choose to engage in CSR related activities for multiple reasons: the corporation can reduce cost and risk by avoiding decisions that will push stakeholders to oppose the organization’s objectives; obtain competitive advantages by enabling a strategic adaption to the external environment toward the perceived demands of stakeholders; it can also gain reputation and legitimacy by building a responsible brand; it can also seek win-win-win outcomes that create pluralistic values for multiple stakeholders simultaneously. Through reiterating CSR values to those Northern retailers of fairtrade products, the WFTO can effectively strengthen and consolidate the fairtrade business network. 

    At the same time, CSR initiatives also help define accountable performances of Southern fairtrade enterprises. Visser(2008) articulates: “formal CSR codes, standards, and guidelines that are most applicable to developing countries tend to be issue specific (fair trade, i.e.) or sector-led (agriculture, i.e.)….the spirit and practice of CSR is often strongly resonant with traditional communitarian values and religious concepts in developing countries.” (2008:493) CSR in Global South represent contributions businesses can make to improving the governance, social, ethical, labor, and environmental conditions of the developing countries. Such a focus is congruent with WFTO’s principles of non-discrimination, fair labor, respect for environment, diversity, and so on. Hence, the WFTO can utilize these CSR standards to monitor and regulate its certified enterprises in developing countries.

Finally, there is a formal organizational framework already in place for the WFTO to work with. Business for Social Responsibility(BSR), a nonprofit organization is the leading global resource for CSR: BSR works with its global network of more than 250 member companies to develop sustainable business strategies and solutions through consulting, research, and cross-sector collaboration. BSR uses its expertise in environment, human rights, economic development, and governance and accountability to guide global companies toward creating a just and sustainable world. (BSR,2010 a) BSR has helped its member companies to develop socially responsible policies: it can also indirectly motivate companies to engage in fair trade scheme. For example, as a WFTO-certified member, Starbucks began purchasing Fair Trade Certified coffee in 2000, helping grow the market for Fair Trade Certified coffee in the U.S. BSR has played a coordinating role in this process: “identifying a list of 20 to 30 key stakeholders — including suppliers, government agencies and NGOs from around the world—BSR helped Starbucks perform a critical stakeholder relations assessment, including investing in rural and community development, providing rewards for adopting eco-friendly farming practices and raising awareness of hazards of child labor. Lessons from the engagement influenced a groundbreaking, company-based ‘Cocoa Code of Conduct’ which includes guidelines for the cultivation and processing of cocoa in an environmentally sustainable and socially responsible manner that promotes equitable relationships with farmers, workers and communities. During the first year of the pilot, Starbucks sourced 11 out of 15 million pounds of cocoa beans with full price transparency throughout the supply chain and provided US$400,000 in loans to three cocoa farming cooperatives.” (BSR, 2011 b)

Conclusion

     Fair trade is a promising scheme in reforming the current international trade regime: fair trade appeals to sustainable development; the fairtrade concept has been well institutionalized; in practice, fair trade practices have improved livelihood of many vulnerable groups in the Global South. However, fairtrade itself is insufficient in bringing about sustainable performances in the international trade regime. To enhance fair trade as a good and efficient tool to advance sustainable development, the WFTO, the leading global fairtrade organization, needs to engage with civil society, the WTO, and the mainstream business society. In the engagement process, solving WFTO's democratic deficit, incorporating fair trade into free trade, and utilizing existing CSR initiatives can prove to be good strategies.
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� Cavanagh and Mander (2004) include new democracy, subsidiarity, ecological sustainability, common heritage, diversity, human rights, jobs/livelihood/employment, food security and safety, equity, and the precautionary principle--- as 10 core principles of sustainable societies. 


� i.e. “Crafts of the Vietnam” on the WFTO market only accepts an order of minimum 3000 dollars, or will charge a “ex-work” fee to the consumers: including 30 dollars customs and 70 dollars shipping per shipment; and it takes at least two months to ship. As seen at �HYPERLINK "http://catalog.openentry.com/aulacdesigns/page/Export Terms" �http://catalog.openentry.com/aulacdesigns/page/Export%20Terms�
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